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Abstract
Social entrepreneurship is an effective means of innovation for economic growth. Economic value can 

be obtained via policy, strategy and efforts by empowering the resource around business units in the form of 
investment, demand and supply value. The main purpose of an investigation is to analyze effectiveness of 
social entrepreneurship and innovation for economic growth incorporating the worth of investment and ideas. 
This paper is based on scientific review with reference to social entrepreneurship development perspectives 
for innovation and economic growth. Social entrepreneurship growth path has occupied in social business 
investment and idea breakthrough of academia industry field for growth of welfare while solving the problem 
around the world. As a change agent, social virtue has earned the massive capital and has a positive influence 
in business, skill into human beings and empowerment. Thereby, the study nexus is to find economic growth in 
the economies of social entrepreneurship engineering into investment, demand and supply utility of advantage.   
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Introduction 
Effectiveness of social entrepreneurship matters for economic growth and development. Innovation in 

the different phase contributes economies in the form of consumption, production, distribution and welfare. It 
is a tradition of conventional entrepreneurship as an economic activity, which has created clear connections 
between definitions of entrepreneurship (and, to some extent, social entrepreneurship) and economic concepts 
such as risk, uncertainty, opportunities, and resources (Schumpeter, 1934). Effective social entrepreneurship 
address the issue and opens lifeline of economic benefits. Socio economic problem are solved in micro and 
micro level. In the economy, economic welfare gets priority concern for government and other economic agents. 
Economic organs take part for resource endowments.Enhancing economic growth in areas like employment, 
production and consumption is how these firms address social welfare (Bahmani, Galindo, & Mendez, 2012). 
Effectiveness of social entrepreneurship influence broadly when resource gets endowments. The input comes 
from the social value shaped by effective practices of social entrepreneurship.  The power of economic units 
spreads outputs.New trends in business model development arising from the network economy (Benkler, 2006). 
Economic organ gets help from the social entrepreneurship to give rise economic growth. Various aspects of 
micro and macroeconomic organs are junctions for social entrepreneurship development in which economic 
networks size come up.Businesses, which used poverty as an inspiration to build up economically efficient 
in model (Yunus, 2008). The potential of social enterprises to contribute to economic growth depends on 
broader system of different layers in the society to influence and increase impact as change agent. Therefore, 
social enterprises should be included into economic processes such as in doing business, in economic 
policymaking and in financial policy (Jilenga, 2017). Economy mainly incorporates policy domain of different 
sectors where social and economic movements reach to allow new economic environment. Economic units 
like organization function better with social and economic ventures. Positive benefits are derivation root of 
social entrepreneurship presenting the dynamic of growth and development. An organization canleverage its 
resources in such a way that creates positive externalities for itself and the social environment, and minimizes 
its corresponding negative externalities (Bielefeld, 2009).

There is resonance between the characteristics of social entrepreneurship and  the emphasis of 
economics, there are also unique tensions involved in social entrepreneurship  and the operation of social 
ventures, stemming from the dual pursuit of economic and social  value creation, which produce challenges 
to examining the phenomenon using traditional models  of economic behavior (Battilana et al., 2015). Social 
entrepreneurs’ activities are influenced by a community logic focused on community needs, development, 
prosperity, trust, and value creation (Reay et al., 2015). Social entrepreneurship practices as a means; for 
supporting to economy and economic activities. Innovation is playing key role to make design of economic 
goals. Profit and nonprofit making process has a functional relationship to the resource available. All decision 
making process make possibilities of all economic activities and social capital. Numerous economic theories 
shape the parts of economic output. The effective purpose of social entrepreneurship opens the virtue of 
quality and quantity of value for economic growth. This is the issue why economic growth depends on value 
innovation. This study presents how value innovation empowers the economy and economic growth taking 
effective policy of social entrepreneurship.
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Review of Literature
Business philosophy is concerned with scientific business management whichsupports to socio 

economic activities for economic and social life. Fredric W. Taylor (1865-1915) propounded principles of 
scientific management’sareas; first, they develop a science for each element of a man’s work, which replaces 
the old method. Second, they scientifically select and then train, teach, and develop theworkman, whereas 
they select train teach and develop workmen.Third, theyheartily cooperate with the men so as to ensure 
scientific work done. Fourth, is there is an almost equal division of the work and the responsibility between the 
management and the workmen(Spencer & Taylor, 1979). The value creators arelabors. Both value of demand 
and value of supply depend upon the work of man and perceived by man. With the ethics in the organization, 
human needs to be qualified to be employed. Organizations run by rules and equity.Civil servant has rights, 
authority, duties and competences. Organization is hierarchy, the lover levels are controlled by higher level. 
Employment is based on qualification. Written documentations secure equal justice (Weber, 1895/1994). The 
business has a moral effect. Business comes on decision making process in the organization. There is ultimate 
thing is business ethics. The decision making rule is single. The single standard applies to both of your business 
and personal life. The golden rule that considers the diverse religion faith and diversity (Maxwell, 2003). 

The farmer is an entrepreneur who combines land and labor (Cantillon, 2010).Fixed prices depend on 
use of land and wages. Market price has to be used to be sold (Vaggi & Groenewegen, 2003). The entrepreneur 
is an economic agent who combines means of production like land, labor and capital and others. Economic 
agent who finds the value of the products which comes from the use of resources and reconstitution of entire 
capital that he utilizes, and the value of wages, the interest and the rent which he pays as well as the  profits 
(Say, 1803). In every society, the three economic agents are the employer, the merchant and the undertaker 
who are the components parts into the price of the far greater part of commodities. Revenue comes from the 
effort of his labor is called wages. That derived from stock by the person who manages or employs is called 
profit. The wage is the source of value labor’s direction and inspection (Smith, 1776). Man, who made the 
discovery of the machines, Or who first usually applied it, would enjoy an additional advantage by making 
great profits for time; but the proportion of machine use, the price of commodity, effect of competition, cost of 
production, when he get money profit to use for same money revenue to obtain additional quantity of comforts 
and enjoyments (Ricardo, 1951-73).Labors, they may be reduced to three labor capitals and materials and 
motive forces afforded by nature. It is the skill and knowledge existing whether it can be the skill and knowledge 
of the laborers themselves (Mill, 1948). They adventure or undertake its risks; they bring together the capital 
and the labor required for the work; they arrange or engineer its general plan, and superintend his minor 
detains (Marshall, 1890a). Reduction in wage rates would not reduce unemployment; instead, the key to 
reducing unemployment was to increase government spending and to run a budget deficit (Keynes, 1936). 

Positive theory applied to social entrepreneurship concerning the comparison between value creation 
and value capture (Santos, 2012). For economic growth, figure value presents quantity and quality of 
effective social entrepreneurship.The designer of a methodology for measuring the complex effects of social 
entrepreneurial activity(Lepoutre, Justo, Terjesen, & Bosma,2013). The innovative methodology formulates 
short term and long-term effects in the society. An insightful dive into the compelling causes that motivate 
social entrepreneurs to take action (Gawell, 2013). The innovative idea and insightful knowledge investment 
digs the roots of motivation of social entrepreneurship enthusiasm. How social entrepreneurship can benefit 
society and the economy, including possible market opportunities for corporate branding initiatives(Bloom, 
2009). The question statement seeks the answer and how basics method supports to create social value. 
The impact of personality traits and demographic factors on entrepreneurial orientation is covered in the 
research (Nga & Shamuganathan, 2010). Research effort leads the management of demography dividend 
and personality into the pure value creation. The charity value makes change and experiences. Social 
entrepreneurship differentiates the values of charity and problem-solving and how they can apply to social 
entrepreneurship in the future (Dees, 2012). All types of profits have value of economic growth.Non-profit 
organizations and their association with social entrepreneurship, social capital and economic growth (Bahmani, 
Galindo, & Mendez, 2012).Operational structure of institution propounds drops of social entrepreneurship for 
economic growth. The role of institutions is in the operational structure of social entrepreneurship and how 
they establish organizational legitimacy (Sud, VanSandt, & Baugous, 2009).All aspects are for change and 
keep change with positive value for growth. All paradigm shifts are coming because of the contribution of value 
demand and value supply from the perspective of economic development and economic growth.As a part of 
the renaissance and growth of economic sociology during the past two decades, and in response to processes 
such as economic globalization, financial markets have been increasingly scrutinized by sociologists (Preda, 
2007). The main element is skill for social entrepreneur. Values and skills are critical in every aspect to derive 
social positive externalities and economic benefits.  On the basic level, scholars believe that necessary social 
entrepreneurial skills include problem-solving ability, ingenuity and creativity, risk assessment, opportunity 
recognition, consensus building, resource allocation, and persistence (Young & Grinsfelder, 2011). Social 
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entrepreneurship take step when it is in favor of entrepreneurship development. Environment internal and 
external both does the matters. Social entrepreneurship is applied to a multitude of contexts, including start-up, 
operation and entrepreneurial orientation (Lumpkin, Moss, Gras, Kato & Amezcua’s, 2013). It is true that ideas 
and creative mobility energies entrepreneurs. Entrepreneurial vision motivates and guides creatively to cure 
the problems. An exploration relating to heuristics would seek to discover how related actors make decisions in 
more ambiguous situations, and counterfactual thinking, an ability to envision creative approaches to peculiar 
problems, could help distinguish social entrepreneurial characteristics (Dacin et al., 2011).If the venture starts 
in the form of organization, all can know benefits to survive sustainably. Innovation plays facilitating role in 
the business prosperity and economic aspect of life. To complicate matters further, social entrepreneurs 
need enough support to serve the massive range of relevant stakeholders (Acs et al., 2013).Human capital 
empowerment is crucial for the usefulness of social entrepreneurship; all means can be utilized in favor of 
human life. Human capital was the most influential factor in enabling the effectiveness of social enterprise 
(Sama, Yusoff & Ismail, 2019). 

The social constructivist approach, which presupposes a closed or endogenous framework of societal 
reproduction, has thereby been a crucial paradigm through which Western democracy promotion discourses 
have shifted to emphasizing the subjective policy barrier posed by the allegedly ‘non-liberal’ mindset of the 
non-Western subject (Chandler, 2013). Social entrepreneurship hits on the constraints of demand value and 
supply value generation factor. Political impact in the society may be hurdles of the economic development. 
For the solution, the involvement of social entrepreneurship can be the needful done. Social entrepreneurship 
represents a phenomenon that could generate new insights for and add nuance to economic theory (Roundy 
& Bonnal, 2019).The creation of social enterprise, in which the entrepreneurial spirit is applied to social 
issues of poverty, unemployment and marginalization, indicates how enterprise can be used as an ideological 
instrument aimed at neutralizing the political effects of social crisis (Holborow, 2015). The growth value gets 
support in business to facilitate economic opportunities.Social entrepreneurship has a greater impact on social 
sector change and management of all sectors and resources (Ghimire, 2020). This balance both demand and 
supply value to find point of equilibrium value. The central point of value can be obtained through the flow of 
economic value creation. Effective social entrepreneurship keeps tracks of policy tools, which maintain the 
regular progress and change in society. Continuous creative and effective initiatives energize entrepreneur for 
economic contribution. The dynamics underlying the social changes induced by social entrepreneurs in order 
to be able to formulate well thought out and effective policies to support the sector and design effective social 
entrepreneurial initiatives (Barinaga,2020). Effective social entrepreneurship values the ethical aspect because 
of organization structures and its environment depends on professional ethics. In social entrepreneurship, 
ethical values are needed in organizations, family and society, independently of gender and age (Mercader, 
2017). 

This is the horizon of understanding in which social entrepreneurship needs to be situated, in that it 
combines the emancipatory promise of social change, the ambivalence and insecurity related to the finitude of 
consciousness, memory and foresight, and the secret of inventiveness. Everywhere there is the management 
concern whichhas social value as well as economic value toescapefrom the all kind of barriers. Effective social 
entrepreneurship is a kind of incentives, which injects to boost the economic growth. Social entrepreneurs 
emphasize on ways to relieve or eradicate societal pressures and produce progressive externalities or public 
properties. These days considers the pros and cons of effective social entrepreneur who gains social and 
economic achievements. The value gets formation in the social asset mobilization. Social entrepreneurship 
has broadened access to financial sources, promoted the use of social innovations in reducing social problems, 
granted people empowerment and social inclusion, and created jobs (Sijabat, 2015).However, the scenario is 
quite different that the development of effective social entrepreneurship has not been explored strongly. Social 
entrepreneurship lacks focus on creating an integrated framework thereby posing a limitation to the entry, 
growth and penetration of the social entrepreneurship based market setup (Goyal & Sergi, 2015). 

Recently, significant variations in the world economic system conveyed about the understanding of 
human capitals as a plannedperformer among the factors of invention. In the meantime, the speculation in 
human wealth is more effective than other aspects ofstimuli. The deliberatevisualization and the main tendency 
of sustainable, suitable and vibrant socio-economic improvement of economies form publiclyconcerned 
withexpansion of social noveltywith a core foundation. Innovative innovation, innovative ideas, innovative 
technology, innovative policy, innovative decisions, innovative rules generates extraordinary method, which 
solves the problem by value creation and become possible source of opportunities for all. The crisis removes 
by social entrepreneurship applying value. For the output value, social entrepreneurship invests value. Hence, 
above literature supports to find the gap of the study taking the relationship of value investment, value demand 
and value supply for value growth by social entrepreneurship. Unlike it is also flat Medias’ value as aflat 
social entrepreneurship modelling has been shaping the range of its practicalities as the means of flat social 
media evolved in the modelling of flat social entrepreneurship for economic and non-economic opportunities 
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generated by flat social media applications (Ghimire, 2020).Flatly, the figure value of social entrepreneurship 
is to produce economic growth figures. The value supply and value demand creation is the concern of social 
entrepreneurship for economic growth.Therefore, from the literature review, the main thing is resource 
endowment economically, which is possible with effective social entrepreneurship. Thisreview has shown the 
great dearth of the analysis of effective social entrepreneurship contribution for value creation explicitly and 
implicitly for economic endowments.

Research Methodology
This study has reviewed the literatures of social entrepreneurship effectiveness for economic growth. 

In this research paper, some of the review of effectiveness of social entrepreneurshipis carried out. This 
study has followed qualitative research method. This inquiry is stranded in the field of social entrepreneurship 
effectiveness.  

Analysis and Presentation - Effectiveness of Social Entrepreneurship 
Effectiveness of social entrepreneurship is growing in order to increase economic growth. The growth 

of economies is sophisticated by innovation, which is promoting business organism adding value of output.
Whole health of wealth generates value of output taking means of social innovation. Measurement of value 
output could be the art of effective social entrepreneurship. For demand value,entrepreneurs create innovative 
changes and commercialize them. In this case, the society achieves improvements and satisfies their 
demands in a new and better way (Sandal, 2017). People in the society are an existence of self-satisfaction 
and satisfaction. Demand is a part of satisfaction embodies value in price and value in demand. Moreover, 
for the supply of value, the social entrepreneur is an innovator who wants to realize ideas, achieve success, 
earn profit and as a positive consequence improve the environment (Sandal, 2019).The fact is the innovators 
mobility to have result. It is a kind of action for the benefits. The effective social entrepreneurship balances the 
demand value and supply value. For the equilibrium of value, social entrepreneurship pyramid is contributing 
to the process of democratization in the form of direct participation in decision making, greater fairness and 
less dependence (Sandal, 2010). Based on the ideas and value sources, effective social entrepreneurship is 
a value for output. Each generation can realize the importance of value generation by idea investment or start 
up investment. The scientific investment on resource value gives worth to find growth value, which opens new 
value of democracy. 

Based on the multivariate analysis, the results highlighted that human capital has a significant positive 
influence on the financial viability of social enterprise while structural capital and relational capital do not 
have significant positive relationship with the financial viability of social enterprise. The effective role depends 
upon human capital and its dynamic nature of value creation effectively. Mainly, financial aspect regulates 
human capital in a very state of the art infrastructure of social infrastructures. Full asset creation evaluates the 
satisfaction and fulfillment by effective social entrepreneurship for economic growth.Value creation is a motto 
of effective social entrepreneurship. Innovation management part arranges value creation process, which 
changes the scenario of business and economic growth. The relationship between the effective entrepreneurs 
considers value formationin a scientific way. Very practical and potentials value can be supported by effective 
social entrepreneurship.Even though, there is a challenge to fill the measurement. The solving of a problem 
tool is influenced one negatively or positively. Not all problems can be solved at once to realize so challenge is 
to see in number. Holistically, question is value measurement and change measurement.Nevertheless, directly 
or indirectly, it is an effective social entrepreneurship that brings positive externalities in the form of returns in 
each and every layers of economic organs to contribute economic growth.

Figure 1 presents effective nature of social entrepreneurship for economic growth. In the figure, the top 
square tab shows value investment in the economy is main part of social entrepreneurship for economic growth 
directly arrowing to opal shaped circle. In addition, the right side square tab is value demand arrowing of sloped 
contribute to generate a virtue in terms of quality and quantity value. Similarly, in the left side, value supply tab 
is showing to drop the value to opal shaped circle for economic growth by the path of social entrepreneurship. 
The flow of value investment spreads into value demand and value supply by innovation to generate the 
economic health of the world. The accrued value of growth becomes part of value investment. Equilibrium and 
changes in value comes in the world economic health. Effective social entrepreneurship corrects any disorder 
of value. All value is sum of value of wealth and wastages of wealth offers social entrepreneurship in the world.
Nature supports to generate value and to waist value in the economy. Nature also threats to make value so 
effective means of social entrepreneurship correct all disorders for economic output. Activities depend upon 
social entrepreneurship and nature of investment value in the form of idea value or in the form of knowledge 
value. All value and all measures are taken in the social entrepreneurship. Social capital is a source of all kinds 
of value for the development and growth. All stakeholders should know all values’ nature to utilize the value of 
social entrepreneurship for economic growth value.
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Figure 1.  Effective Nature of Social Entrepreneurship for Economic Growth
Source: Authors’ own, 2021

Effective social entrepreneur is imperative for social and economic development in the world. Effective 
social entrepreneur’s aid in formation of social and economic values can be possible when there is Effective 
Social entrepreneurs play an important role in skill development, human capital development value of demand 
and value of supply creation, employment generation, management of resources, and use of technology, 
economic development, innovation, financial capital formation and economic growth. Therefore, effective 
social entrepreneurs understand the real problems and most notably gains.

Conclusions
In conclusions, social entrepreneurship is operative means of innovation for economic growth context. 

As a means of economic tool, it solves the ecological and social environmental problem to maintain economic 
growth and stability. Economies in the world witness opportunities to generate demand and supply value 
creation in all economic fields. The social entrepreneurship field can grow capital for societal progress in the 
form of investment value. Hence, effective social entrepreneurship exposes an active means to make business 
possibilities by values of demand and value of supply. The thinking should be to make it happen dynamically. 
Its impact depends upon active role of social entrepreneurship education and social entrepreneurs for value 
creation. Research on social entrepreneurship offers its purpose for business organization, leadership and 
decision-making. Its implication finds the real development and changes in business and economies by 
sources of income to all stakeholders.Thereby, all stakeholders should get skill, ability and financial stimuli to 
be succumbed.
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Anotacija

EFEKTYVAUS SOCIALINIO VERSLUMO ĮTAKA EKONOMIKOS AUGIMUI
Socialinio verslumo svarba ir plėtra ekonomikos augimui yra originalus verslo augimo dinamikos 

aspektas. Visame pasaulyje socialinis verslumas buvo naudinga naujovė, paremta technologijų pažanga, todėl 
kai kurie socialiniai novatoriai nagrinėja jų svarbą. Socialinis verslininkas gerina socialinę ir ekonominę būklę, 
kurdamas tvarią ekonomiką. Socialinio verslumo augimas apima socialinio verslo investicijas ir pramonės 
vertingas idėjas, siekiant sustiprinti gerovę sprendžiant problemas visame pasaulyje. Atliekant apžvalginius 
tyrimus, ekonomikos augimą lemia naujovės, skatinančios verslą padidinti produkcijos vertę. Visas turtas 
sukuria produkcijos kokybę, pasitelkdamas socialines inovacijas. Labai praktinę ir potencialią vertę gali 
paremti sėkmingas socialinis verslumas. Efektyvus socialinis verslumas ištaiso bet kokį vertės generavimo 
sutrikimą. Suinteresuotosios šalys turėtų žinoti visus pranašumus ir pobūdį, kad socialinio verslumo savybės 
būtų panaudotos ekonomikos augimui. Taigi veiksminga socialinio verslininko pagalba formuojant socialinius 
ir ekonominius standartus gali būti įmanoma, kai veiksmingi socialiniai verslininkai vaidina gyvybiškai svarbų 
vaidmenį ugdant įgūdžius, kuriant paklausą ir pasiūlą žmogiškojo kapitalo kūrime, valdant ir vertinant išteklius, 
technologijų plėtrą, ekonomikos plėtrą, naujoves, finansinio kapitalo formavimą ir ekonomikos augimą.
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