
 



МІНІСТЕРСТВО ОСВІТИ І НАУКИ УКРАЇНИ 

 

ЖИТОМИРСЬКИЙ НАЦІОНАЛЬНИЙ 

АГРОЕКОЛОГІЧНИЙ УНІВЕРСИТЕТ 

 

FIL. DR. JAN-U. SANDAL INSTITUTE 

 

 

 

 

ДИСКУСІЇ З АКТУАЛЬНИХ ПИТАНЬ 

СОЦІАЛЬНОГО ПІДПРИЄМНИЦТВА 

 

CONVERSATIONS 

ON EMERGING ISSUES IN SOCIAL 

ENTREPRENEURSHIP 
 

 

 

 

Матеріали 64-го Саміту 

Соціального підприємництва 

24 травня 2019 року 
 

 

 

 

 

Житомир - 2019



81 
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The abstract shows the practical importance of 

appropriate using of this concept of Business Communication 

in order to provide better financial results. Furthermore, 

research explains the essence and the value of innovative 

development in the entrepreneurship, as well as in the one of 

key business elements – communications. 

Keywords: business communication, innovations, 

entrepreneurship.  

The concept of business communications is not new; 

however, it is developing extremely rapidly and growing into 

the integral part of entrepreneurship, accomplishing the tasks 
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faster and more efficient as well as providing the enterprise 

with valid results. Thus, business communication is considered 

as a complex system that provides a harmonious interaction of 

the enterprise with its internal and external environment during 

which the transfer or exchange of information takes place. In 

addition, another significant component of entrepreneurship, in 

particular in the field of communication, is innovations. It is 

impossible to overestimate the importance of innovations for 

business, as they are driving force for economic growth. 

According to O. Hargie, D. Dickson, D. Tourish, 

communication is a central component of effective business 

operations. The main role in communication in allowing 

messages to be transmitted rapidly and in connecting the 

different “bits” together. The larger and more complicated the 

organizational structure, the greater the need for effective and 

efficient communication [2].That is, business communication is 

a complex system that provides a harmonious interaction of the 

enterprise with its internal and external environment during 

which the transfer or exchange of information takes place. 

Any communication, included in the entrepreneurship, is 

carried out according to a certain algorithm or process called a 

communicative model (cycle). Such a process consists of the 

components [3]: 1) sender (company); 2) receiver; 3) channel 

(transmission medium); 4) barriers; 5) feedback. 

An integral element of the business communication 

system is innovation. The concept of innovation is very much 

in the mainstream nowadays, as they are driving force for 

economic growth. J. A. Schumpeter proves that “innovation”, 

or rather “development” is a “new combination” of existing or 

new elements. The scientist points out that there are 5 areas, 

which are included in the innovation concept. Thus, he 

identified the introduction of new good; application of new 

methods of production; opening of a new market; bringing in 

of a new source of supply of raw materials; new industry 
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structure [4]. For modern enterprise the vibrant innovation is 

priority or primary focus, so it is relevant to argue that the 

innovation is important in each field of entrepreneurship, our 

case – in business communication as well. 

The global changes modify not only the sphere of 

communications, but also the whole world, starting with the 

world’s economy and ending with the behaviour of the 

individual person. Since entrepreneurship in all industries must 

find new ways to innovate and reinvent themselves to survive 

in the digital economy, it is important to consider which 

innovative communication trends are leading. 

We defined the most advanced innovations in business 

that are widely used in business communication. The more 

detailed information about these trends with percentage is 

depicted in the figure 1 [5]. 

 

Fig. 1. New Technologies included in Innovative Strategy of 

Business (Shawn, 2018) 

 

It is worth noting that application of mostly all 

technologies from the list is corresponding with the business 

communication field. This once again proves the importance of 
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innovative business communication for all kinds of 

entrepreneurship and the constant development of this concept. 

In addition, the most advanced innovative technology as a new 

opportunity for entrepreneurship, in particular in the field of 

communications, is the use of artificial intelligence. This 

concept is developing faster than we think, and speeding up 

exponentially, for a long time all high-tech companies use it for 

their own purposes. 

A. Goryachev emphasize that, if the entrepreneurship is 

trying to become more innovative, communications should 

underpin its entire effort from start to finish. The entrepreneur 

must work with employee communications, human relations, 

business unit leaders and the C-suite, including the external 

part, to reinforce the importance of innovation to the 

company’s strategic direction. Enterprises should invest in a 

strong communication platform to foster team-based 

innovation [1]. 

Therefore, communication is something that we all 

cannot live without. It is a technology applicable for a whole 

range of personal, social, educational and business activities, 

by the ability to transmit, receive and exchange digital data 

rapidly between places irrespective of distance. In terms of 

entrepreneurship, communication is a strategic tool, which 

helps to boost its competitiveness and to increase the 

entrepreneurial profit. Entrepreneurship is impossible without 

communications, as they are a key part of entrepreneurial 

activity and they ensure the effective functioning and 

management of the organization, that is, they serve as a bridge 

between the enterprise itself and its internal and external 

business environment. Innovations are the basis of any 

entrepreneurship that is why the two concepts - business 

communication and Innovation are closely interconnected. The 

application of information and innovation technologies is 

indeed the urgent need for enterprise to grow exponentially. 
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