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Summary. The article investigates the possibilities to combine a powerful potential of 

social entrepreneurship with the main goals of creative economy development in the context of 

new trends of 21st century. The existing approaches to social entrepreneurship and social 

innovation are systemized with the focus on using creativity as a new productive factor capable 

to add new value and provide sustainability in creative industries. 

The relationship and coevolution of the main social and economic concepts (1.0, 2.0 and 

3.0) concerning society, enterprise and social entrepreneurship in the epoch of global changes is 

revealed. The role of socially driven creative enterprises as a change agents delivering cultural 

and social values to their communities is justified. 

Key words: social entrepreneurship, innovation, creative economy, creative industries, 

socially driven creative enterprise. 

 

Анотація. У статті досліджено можливості поєднання потужного потенціалу 

соціального підприємництва з основними цілями розвитку креативної економіки в 

контексті нових тенденцій 21-го століття. Існуючі підходи до соціального 

підприємництва та соціальних інновацій систематизовані з орієнтацією на 

використання креативності як нового чинника виробництва, здатного збільшити додану 

вартість та забезпечити стабільність розвитку креативних індустрій. Виявлено 

взаємозв'язок та коеволюцію основних соціально-економічних концепцій (1.0, 2.0 і 3.0) 

стосовно розвитку суспільства, теорії підприємства та соціального підприємництва в 

епоху глобальних змін. Обґрунтовано роль соціально орієнтованих креативних 

підприємств як суб'єктів змін, що одночасно створюють у своїх громадах культурні та 

соціальні цінності.  

Ключові слова: соціальне підприємництво, інновації, креативна економіка, 

креативні індустрії, соціально спрямовані креативні підприємства. 

 

Urgency of the research. Mainly over the last decade the phenomenon of creativity and 

creative economy has profoundly become the subject of numerous studies which often operate 

with such new economic categories as creative industries, creative class, creative capital, creative 

cities. The interest to that topic is explained by the great potential of the emerging creative 

industries sector as a driver for economic growth and providing sustainability (social, 

environmental, and cultural) in the periods of global economic recession. Therefore, there is a 

lack of studies investigating the possibilities to combine a powerful potential of social 

entrepreneurship with the main goals of creative economy development in the context of new 

trends of upcoming decades. Currently, both social entrepreneurship and creative economy are 

based on using individuals’ creativity and innovative potential, inner motivation and inspiration 

of entrepreneurs for creating new products, new markets, new work places, new effective 

solutions to the urgent social problems of local communities and of society as a whole. In the 

face of new challenges of globalized world these two spheres need to find mutual ways of 

increasing synergetic potential and creating new possibilities for continuous innovations while 

using creativity as a new productive factor capable to add new value with regard of further 

sustainability of welfare models. It should be pointed that in this research paper we will try to 



build theoretical model of using the potential of social entrepreneurship for creative economy 

development and provide comprehensive analysis of changing role of creative entrepreneurship 

in social dimension under the influence of global megatrends. Thus, the mentioned above issues 

make the topic of article research both actual and relevant. The article aims to conceptualize the 

emerging phenomena of socially driven creative economy, to investigate the main preconditions 

of arising creative social enterprises, to identify the main factors that determine their business 

models, trends and challenges, and give suggestions how to use creative social enterprises for 

spreading social innovations in local communities. 

Basic material. The significant role of the entrepreneur in creating innovations was 

broadly discussed by Joseph A. Schumpeter in 1912 in his Theorie der wirtschaflichen 

Entwicklung [1, Schumpeter, 1912], which later was translated in English and is well known all 

over the world as The theory of economic development. This fundamental study still contains the 

core approaches to social entrepreneurship in the context of entrepreneurship’s role in driving 

economic growth thanks to combining the means of production in an innovative way. What is 

the most important in Schumpeter’s study is the understanding of the need in entrepreneurial 

profit and the explanation of its role as a proof that innovation was successful, and led to the up-

dating changes in basic patterns of production and thus increased competition among producers. 

Joseph A. Schumpeter further developed the theoretical and methodological study of 

entrepreneurship in his Capitalism, Socialism and Democracy [2, Schumpeter, 1942], where he 

suggested to use the term "creative destruction" for describing competitive advantages appearing 

as a result of the firm’s entrepreneurial ability to use market shocks and discontinuities and 

quickly displace existing products, technologies and forms of organization with the more 

advanced ones for creating additional value. It’s worthy to stress that Schumpeter considered 

dynamic efficiency reached due to innovations more important than static efficiency reached in 

the point of price equilibrium. So we can conclude that in the contrary to the common at the 

beginning of the 20th century view that the main driver of economic growth was price 

competition the Schumpeter’s central message of economic growth was creative destruction and 

the possibilities that society could achieve from competition between new products, new 

technologies and new forms of labor and process’ organization.  

Therefore, much less attention is payed to another aspect of Schumpeter’s study 

published in his research paper The Creative Response in Economic History [3, Schumpeter, 

1947] that on the opinion of Cristiano Antonelli summarizes the important tools of analysis 

elaborated by Schumpeter in almost 40 years of activity dedicated to grasping the role of 

innovation in the economy and in economics. In this context the notion of innovation is shown as 

the result of a creative reaction, conditional to the characteristics of the system and the new 

understanding of innovation as an emergent property of system dynamics is provided [4, 

Antonelli, 2015]. According to the system approach, it is concluded that implementation of 

creative response could be possible if the external environment supports entrepreneur’s 

innovative efforts. In opposite case the reaction will be adaptive. 

The role of the creative destruction in innovation process and the significance of 

entrepreneurs’ readiness for creative response became especially apparent nowadays when the 

pace of changes had dramatically accelerated. Under the influence of the 21st century’s global 

megatrends entrepreneurs have to deal with the new challenges of so called leapfrogging 

innovations as a result of revolutionary ideas and radical changes in basic technologies, creation 

of totally new products, services, markets and work force on the contrary to incremental 

innovations that assume evolutionary improvements in existing methods and technology without 

sharp shifts. The modern economic theory survives so cold Schumpeter’s renaissance and the 

new wave of innovators’ interest in the essence of creative destruction. One of the examples is 

the world start-up network of CDL (Creative Destruction Lab) and relevant collaborative spaces. 

Currently, there are a lot of real life examples of using creative potential of social 

entrepreneurship all around the world for finding innovative solutions to a wide variety of social 

and economic problems. As Dr. Jan-U. Sandal stresses, social entrepreneurship can be 



determined as a process of change, and the individual person who is called a social entrepreneur 

is responsible for carrying it out [5, Sandal, 2018]. In this context it’s worthy to remind David 

Bornstein's How to Change the World which discusses up-today pioneering on his view of 

problem-solving models capable to reshape the 21st century [6, Bornstein, 2007]. At the same 

time the main weakness of Bornstein’s methodological approach is that he doesn’t connect them 

with the necessity to make radical reforms in the state’s political system in the direction of 

giving real freedom to entrepreneurs, protecting their rights, encouraging and supporting their 

further development with effective economic methods needed to follow their democratic values. 

Otherwise, the new business models of social entrepreneurship and social innovations should be 

regarded only as the cosmetic measures in the third sector that couldn’t change the whole picture 

and make the world really the better place for living. On the contrary, they can even more 

polarize the society, increase class segmentation and erode democracy. We fully agree with Dr. 

Jan-U. Sandal who especially stresses that social entrepreneurship is not just the temporary 

movement within the state welfare system but is a phenomenon with a great inner potential of 

renewing and revitalizing democratic system itself [7, Sandal, 2017]. 

In that dimension it is important to remind the fundamental democratic norm revealed by 

Mark E. Warren that assumes the equal opportunities of individuals when the question concerns 

influencing the collective decisions effecting them [8, Warren, 2003]. This author mainly 

clarified the role of non-profit organizations in building democracy and reinforcing the 

fundamental democratic norms. Later J. Gregory Dees who discovered the extent to which social 

enterprises can solve problems which governmental organization are not capable to do especially 

stressed in his Taking Social Entrepreneurship Seriously [9, Dees, 2007] the vital need for 

supporting social entrepreneurs through providing suitable policy, efficient and highly developed 

infrastructure as well as positive cultural changes in the societal sector. He considers as 

promising strategy to encourage and support social entrepreneurs, both individuals and 

organizations, who are able to bring positive changes by means of putting their creativity and 

resourcefulness in solving urgent social problems in an innovative way.   

During the last decade we often find the attempts in independent economic science and 

research to rethink the role of social entrepreneurship through the prism of using its potential for 

increasing the employability of young people. Thus, David Parrish considers that younger 

generation which is more proactive, flexible and adaptive to new global reality than existing 

institutions of government should take fuller control and responsibility for their futures by means 

of being more entrepreneurial and through creating new jobs [10, Parrish, 2018].  

Furthermore, Mihajlović L. and Nikolić M. define social entrepreneurship as a 

multidimensional and dynamic structure that moves between public and private sectors and 

volunteering and clarify the role of social entrepreneurship as an effective strategy for preparing 

young people. The authors suggest that highly educated young people with leadership skills 

could be not only successful on an entrepreneurial level but also should become active creators 

of the new economy in the future - creative economy. At the same time the potential and 

contribution of a new – creative economy in the development of social entrepreneurship is 

especially emphasizes in above-mentioned research paper [11, Mihajlović, Nikolić, 2017]. 

According to an authorial approach of Rodney Trapp, the most significant trend of up-

today social sector is "the emergence of a new class of entrepreneur: the creative social 

entrepreneur" [12, Trapp, 2015]. He especially stresses the role of creative social entrepreneurs 

in generating market demand for their goods and services as well as in making solid contribution 

to the dynamic shift in cultural sustainability, social justice, and economic development all 

around the global world. On Trapp’s opinion, in spite of all listed advantages the weak point is 

that social entrepreneurs operating in creative industries still not receive sufficient attention of 

impact investors aiming at creating positive social and environmental impact alongside with 

generating a profit.  

There is another point of view that creative industries due to their shifting roles in 

changing public, private and social sectors [13, Phills, 2008] have all chances to become 



trailblazers of social innovations. Furthermore, the increasing attention to social finance in the 

creative industries can further support the development of socially driven creative sector [14, 

Comunian, Rickmers, Nanetti, 2018]. Therefore, the existing gaps in knowledge and theory of 

creative-social entrepreneurship and the potential of such novel business models with social 

mission in fostering creative innovations and building sustainable creative communities actualize 

both empirical and conceptual studies in this dimension. 

It’s of great importance to provide complex analysis of coevolution of main social and 

economic concepts (1.0, 2.0 and 3.0) concerning society, enterprise and social entrepreneurship 

in the epoch of global changes. For that purpose basing on existing research [15, Bornstein, 

Davis, 2010; 16, El Kaim, 2016; 17, Moravec, 2008] we made an attempt to compare the main 

paradigm shifts of Society 1.0 - 2.0. - 3.0, Enterprise 1.0 - 2.0. - 3.0 and Social entrepreneurship 

1.0 - 2.0 - 3.0 in Table 1.  

As indicated by the table data under the influence of up-today megatrends and societal 

changes social entrepreneurship has moved from progressive idea to worldwide movement with 

the shift towards organizational excellence and effective business model helping social 

entrepreneurs to provide sustainability and high social impact. At the same time the evolution of 

social entrepreneurship (Social entrepreneurship 1.0 – Social entrepreneurship 2.0 – Social 

entrepreneurship 3.0) had greatly influenced the general evolution of worldwide business 

development. It is a common fact that a lot of people with previous experience in the business 

sector have been attracted by impact investments and social initiatives and have found in social 

entrepreneurship the new sphere for applying their talents and creativity. In the new epoch of 

digital technologies social entrepreneurs actively use collaborative platforms and social media 

tools for attracting broad masses worldwide in investing, philanthropy, managing, research, 

teaching, policy making, computer programming, purchasing, and other activities [15, Bornstein, 

Davis, 2010]. 

 

Tab. 1: Evolution of society, enterprise and social entrepreneurship concepts  

Society 1.0 Society 2.0 Society 3.0 

This type of society 

is characterized by 

slow evolution on 

local level,  

deterministic 

worldview, 

hierarchic order, 

simple and linear 

relationships. 

This type of society appears 

with the beginning of 

knowledge age and is 

characterized by development 

of cut-and-paste culture, global   

markets for ideas, talent, 

product and capital, complex 

and mutual relationships, 

heterarchic order, managed 

chaos. 

It is the highly developed 

innovative and creative society of 

globalized world. This type of 

society is characterized by 

accelerating changes, complex 

creative relationships, increasing 

importance of creative human 

capital, deep converging of 

technologies, open knowledge and 

their horizontal diffusion, 

exponential growth of information 

and the rapid decrease in know-

how life cycle. 

Enterprise 1.0 Enterprise 2.0 Enterprise 3.0 

This type of 

enterprise is 

characterized by 

limited slow-moving 

information, top-

down planning, 

centralized control, 

inflexibility, 

bureaucracy. 

This type of enterprise is 

characterized by broad usage 

of collaborative platforms and 

social media, flexibility, 

transparency, open boarders, 

decentralized control, bottom-

up planning, global/live access 

to information.  

This type of enterprise is 

characterized by using of cloud 

technologies, universal access to 

information, personalization, 

creative and innovative 

production, strong learning 

culture. Digital technologies 

reinvent workplace and change 

the features of enterprise. 

Social entre- Social  Social  
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preneurship 1.0 entrepreneurship 2.0 entrepreneurship 3.0 

The main accent is 

made on searching  

people with 

innovative ideas and 

practical models for 

achieving major 

societal impact, 

popularizing their 

role and results for 

social welfare, 

developing 

supportive systems 

helping social 

enterprises or 

organizations to 

achieve essential 

social impact. 

The shift is made towards 

organizational excellence, 

developing effective business 

model and finance 

management for helping social 

entrepreneurs build 

sustainable, high impact 

organizations or enterprises 

(social results plus effective 

business model). A lot of 

people with previous 

experience in the business 

sector were attracted by impact 

investments and social 

initiatives and find in social 

entrepreneurship the new 

sphere for applying their 

talents and creativity. 

In globalized world social 

entrepreneurship actively uses 

collaborative platforms and social 

media tools for using the change-

making potential of all people. 

Digital technologies reinvent 

workplace in social enterprises 

and change the forms of 

interactions while finding creative 

solutions to problem solving 

through participating of broad 

masses worldwide in investing, 

philanthropy, managing, research, 

teaching, policy making, 

computer programming, 

purchasing, and other activities. 

 

Source: authors compilation of [15, Bornstein, Davis, 2010; 16, El Kaim, 2016; 17, 

Moravec, 2008]. 

Thus, the radical shifts in globalizing society has dramatically changed the scope of 

social entrepreneurship and actualized the need to creatively respond to accelerating changes, 

deep converging of technologies, the exponential growth of information and the rapid decrease 

in know-how life cycle.  

Since the shortcomings of techno-capitalism as a driver of social change have become 

evident [18, Mulgan, Tucker, Ali, Sanders, 2008; 19, Perez, 2009] the concept of social 

innovation started to spread into various fields of study [14, Comunian, Rickmers, Nabetti, 2018] 

including the arts and the wider creative economy.  

Furthermore, creative industries, by their definition, are related to the constant innovation 

and thus play the role of the source of wider shifts in the economic paradigm [20, Potts, 2009]. In 

addition, due to the ability to apply problem-solving skills beyond their own economic sector, 

creative industry agents increasingly create social enterprises and seek to address fundamental 

social problems and needs [14, Comunian, Rickmers, Nanetti, 2018; 21, Jaaniste, 2009]. These is 

consonant with the meaning of social innovations addressed to find unique solutions to social 

problems and needs which where failed to be solved by government or market. Enzio Manzini 

determines social innovation as "a process of change emerging from the creative re-combination 

of existing assets (from social capital to historical heritage, from traditional craftsmanship to 

accessible advanced technology), the aim of which is to achieve socially recognized goals in a 

new way" [22, Manzini, 2014].  

Basing on the conducted research we can put the radical changes in technologies over the 

last decade as one of the preconditions of rapid changes in the scope of social innovations and 

arising of creative social enterprises.  Thus, Enzio Manzini  in his paper Prototypes of a creative 

social economy pointed out that at the beginning of the 21st century social innovation and 

creative industry were extremely separated from each other and both were based on using mainly 

low tech. The usage of digital technologies or social media in a meaningful way was an 

exception but not the rule. Nowadays, on Manzini’s observation, it’s almost impossible to find 

social innovation initiatives without using social media, digital and geo-localized tools. At the 

same time, he reveals not only coexistence but the convergence of "a creative economy that 

combines all its different components in an original way, and a social economy that is capable of 

dealing with the most intractable contemporary problems". Moreover, he stresses on the 

importance of further deepening of the converging processes in the direction of expending 
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creative sector’s activities "beyond the field of entertainment where it started and developed to 

much bigger field of social innovation which impacts on almost every area of daily life" 

including urgent social and environmental problems we are facing today [23, Manzini, 2018]. 

Nowadays further digitalization as a global megatrend strongly influences creative 

economy development not only in the highly developed countries but in the emerging economies 

as well. And even although creative economy and digital economy are not the same they are 

strongly interlinked and reshape the scope of each other. Last decades a lot of new creative 

industries have appeared from scratch or were radically transformed under the influence of 

digital technology’ development. Thus, in the up-today world both social entrepreneurship and 

creative industries are almost unseparated from digital innovations.  

Ukraine has comparatively good position in world ranking in creative economy 

development according to the conducted by the Martin Prosperity Institute research of the Global 

Creativity Index [24, 2015]. Thus, the share of creative class in Ukraine reaches almost 30 % and 

integrated meaning of the Global Creativity Index is 0.518 (the 45th position among 139 

countries). We can forecast that digital technology will further develop social entrepreneurship’s 

models in Ukraine towards using co-creation of preferred future, integrated activities and 

collaboration for finding creative solutions to problem solving.  
And although digital technology has a great significance and essentially transforms the 

ability of social entrepreneurs to turn original entrepreneurial ideas into practical welfare benefits 

for the whole society by means of using emerging creative industries the main essence of social 

entrepreneurship stays the same as Jean-Baptiste, David Ricardo, Joseph Schumpeter and their 

followers opened it. So, the changing scope of social enterprises in a globalizing world still 

actualize the need to take into account the Franco-Austrian-Norwegian (FAN) scientific tradition 

and new democracy paradigm [25, Sandal, 2017] while searching for effective business models 

of socially driven creative enterprises.  

That means that the whole potential of social entrepreneurship in creative economy 

development should be used only in the case when the results of their successful functioning 

would be not only further economic development but also providing equal rights and freedom for 

everyone, reducing of social tension in the society, revealing depressed regions, making 

redistribution of material goods more civilized and safety, solving environmental problems.  
Conclusions. Nowadays under the influence of global megatrends the convergence 

between social entrepreneurship and creative economy becomes more evident than ever. To use 

effectively the potential of social entrepreneurship for creative economy development in the 

conditions of Ukraine we need to understand the main features of a creative social entrepreneur 

as a new phenomenon in the changing world. In our opinion a creative social entrepreneur is a 

change agent both in social and creative sectors that uses human capital as an intangible asset for 

delivering cultural and social values to their communities. So, if a creative enterprise is socially 

driven that means that, on the one hand, it creates social value in the creative industries and 

makes the difference to the world by means of using dedication, talent and creativity for solving 

real-world problems in an innovative way. One the other hand, in spite of being mission-driven a 

creative social entrepreneur should be also self-sufficient, sustainable, financially independent, 

reasonable risk-taker and know how to use earned income strategies in order to avoid bankruptcy 

and function in a meaningful way.  
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